§ 698.2 Legal effect.

These model forms and disclosures prescribed by the FTC do not constitute a trade regulation
rule. The issuance of the model forms and disclosures set forth below carries out the directive in
the statute that the FTC prescribe these forms and disclosures. Use or distribution of these model
forms and disclosures will constitute compliance with any section or subsection of the FCRA
requiring that such forms and disclosures be used by or supplied to any person.

[69 FR 69784, Nov. 30, 2004]

§ 698.3 Definitions.

As used in this part, unless otherwise provided:

(a) Substantially similar means that all information in the Commission's prescribed model is
included in the document that is distributed, and that the document distributed is formatted in a
way consistent with the format prescribed by the Commission. The document that is distributed
shall not include anything that interferes with, detracts from, or otherwise undermines the
information contained in the Commission's prescribed model.

[69 FR 69784, Nov. 30, 2004]

Appendix A to Part 698—Model Prescreen Opt-Out Notices

In order to comply with part 642 of this title, the following model notices may be used:

(a) English language model notice—(1) Short notice.



J.S. Name
12345 Friendly Street
City, ST 12345

Dear Ms. Name,

Back in the last century, we saw how technology was changing the way people

do things. So we set out to create a the last century, we saw how technology
was changing the way people do things. Back in the last century, we saw how
technology was changing the way people do things. So we set out to create a
the last century, we saw how technology was changing the way people do
things.

Back in the last century, we saw how technelogy was changing the way people

do things. Sc we set oul to create a smart kind of credit card. Back in the last
century, we saw how technology was changing the way. Back in the last
century, we saw how technology was changing the way people do things. So
we set out to create a the last century, we saw how technology was changing
the way people do things.

Back in the last century, we saw how technology was changing the way people

do things. So we set out o create a smart kind of credit card. Back in the last
century, we saw how technolegy was changing the way peop. So we set out to
create a smart kind of credit card. Back in the last century, we saw how
technology was changing the way people do things. So we set out to create a
smart kind of credit a smart kind of credit card.

So we set out to create a smart kind of credit card, Back in the last century, we
saw how technology was changing the way people. Back in the last century,
we saw how technology was changing the way people do things. So we set
out to create a smart kind of credit card.

We saw how technolegy was changing the way people do things. So we set
out to create a smart kind of credit card. Back in the last century, we saw how
technology.

Sincerely,

John W. Doe
President, Credit Card Company

Here's a Line About Credit

PFOR 00 MON
FIXEDABC

BALANCE TR
FOR 00 MONTHS

NO MONTHS FEE

INTERNET SECURITY
SECURITY

ONLINE FRAUD PRO
GUARANTEE

YOUR BALANCE
PAY YOUR BILL

FEE-FREE REWARDS
PROGRAM

You can choose to stop receiving “prescreened” offers of [credit or insurance] from this and

other companies by calling toll-free [toll-free number]. See PRESCREEN & OPT-OUT NOTICE

on other side [or other location] for more information about prescreened offers.

(2) Long notice.




Back in the last cantury, we saw how technology was changng the way pecple do things. So we sel oul 1o creale a smarl nd ol credit card, Back
in the last century, we saw how lechnology was changing the way. Back in the last century, we saw how lechnology was changing the way people do

Mings. S0 we set oul 1 create a the last century, wa saw how techrology was changing the way people do things.

HEADER
Percent Other ABCs Variadle info Grace or repases | Computing the Annual Fee Usual Place
Rale far matenal Are placed here balksst Finance Charge
Back inthe last  |Backin the last | Back in the last | Back in the kst | Back in the last | Back long 890 Back in the
canlury, we saw | CONIUTY, we saw | cenfury, wa saw | cenlury, we saw | century, we saw kasl century,
how Jogy | Pow lechnology how technology how technalogy how technology we saw how
was changing wag changing the | was changing was changing was changing technology
he way people way pecple do the way people the way paopla
do things. S0 things, S0 we set | do things. 5o we do things. So
we st out to oul o creale a 36t oul 1o creale wa 50t oul o
croate a smart | Smert kind of & smant kind of creale a smant
Kind of credt credit card. Back | credit card. knd of credit
card. in the last century, card.
we saw how
lechnology was
changing the way.

Back in the last century, we saw how technology was changing the way people do things. So we s&t oul 10 create a sman kind of cradit card. Back in the last
canlury, we 58w how technology was changing the way. Back in the last century, we saw haw technology was changing the way people do things. So we set
oul 1o create 8 smart kind of credit card. Back in the last century, we saw haow technclogy was changing the way. Back in the last century, we saw how
technology waas changing the way peaple do tings. So wa 36t out 10 create a smar kind of credt card. Back In the 1ast century, wo saw how technology was
changing the way.
Back in the last century, we saw how technology was changing the way people do things. So we sel out 1o créale 3 smart kind of credil card. Back in
the last canlury, we saw how technology was changing the way. Back in the last century, we saw how techaology was changing the way people do
things. So we =el oul 1o create o smart kind of cradil card. Back in 1he last cantury, we saw haw lechnology was changing the way Back in the last
cantury, we saw how technology was changing the way people do things. So we st oul 10 create 8 smart kind of credit card. Back i the fast cenlury,
we saw how technolcgy was changing the way. Back in the last century, we saw how technology was changing the way paople do tings. So we set out
10 create 3 sman kind of cradit card. Back In the last century, wa saw how technology was changing the wayy. Back in the last century, we saw how
technology was changing tha way people do things. So we 56t out 80 create 3 smart ind of credit card. Back In the |ast century, we 5aw how technology
was changing the way.
Back In the last century, we saw how technology was changng the way. Back in the [ast century, we saw how technology was changing the way psople
do things. So we 561 out %0 create a smart kind of credit card. Back in the last cenbury, we saw how technology was changing the way.
Back in the last cantury, we saw how technology was changing the way Back in the last century, we saw how technology was changing the way people
do things. So we et cul 10 create a smart kind of credit card. Back in the last cantury, we saw how technology was changing the way.

TERMS AND CONDITIONS

Back in 119 1351 centry, we saw how technology was changing the way people do things. So we sel oul to creale & smart kind of cradil card. Back in the last
century, we saw how lechnology was changing the way. Back in the last century, we saw how techinology was changing the way people do things. So we set
out 8o create a smart Kind of credil card. Back in the kast century, we 8aw how tachnology was changing the way. Back in the last century, we saw how
technology was changing the way people do things. So we sl oul 10 ¢reale 3 smarnt kind of credit card. Back in the 1ast century, we saw how technology was
changing the way. Back In the last century, we saw haw technology was changing the way psople do thngs, S0 we et out 10 create a sman kind of credit
card. Back in I last century, we saw how tachnalogy was changing the way. Back in the kast cenltury, we saw how lechnology was changing the way pecple
do things. S0 we set out 1o craste a smaet kind of credit card, Back in the 1ast century, we saw how technology was changing the way. Back in the last
contury, we saw how technology was changing the way people do things 5o we sét out 10 create 8 smart kind of credit card, Back In the 1ast cansury, we
saw how technology was changing the way. Back in the last cantury, we saw how lechnology was changing ?e way people do things. So we set out to
create a sman kind of cred? card. Back in the last century, we saw how technology was changing the way. Back in the last century, we saw how lechnology
was changing the way people do things. So wa 5ot oul 1o create a smart kind of credit card. Back in the Last century, we saw how technology was changing
the way. Back in the kst century, we saw how technology was changing the way people do things. So we set out 1o create a smart kind of credit card. Back
In the last century, we saw how lechnology was changing the way Back in ! last cantury, we saw how technology was changing the way paople do things.
S0 we 56t out %0 create a smart kind of credit card. Back in the last century, we saw how lechnology was changing the way. Back In the last century, wa saw
how technology was changing the way. Back in the last century, we saw how lechnology was changing the way people do things. S0 we sel oul to ceale 8
smart kind of credit card. Back 0 tha last cantury, we saw how technology was changing the way. Back in the last cenbury, we saw how lechnology was
changing tha way peaple do tiings. SO we 6t oul 1o create a smart kind of credit card Back in the last century, we saw how technology was changing the
way. Back in the last contury, we saw how technology was changing the way pecpss do things. Back in the last century, we saw how technology was
changing Ihe way Back in the 1ast century, we saw y, we saw how lechnology was changng the way. Back in the last cantry, we saw how technology was
changing the way peapla do Mings.

Act Notice: the a smart kind of credil card. Back in ?e kast contury, we saw how technology was changing the way people do things. So we set cut % create
a smart kind of creddt card. Back in he 1asl cantury, we saw how technology was changing the way. Back in the ksl cenlury, we saw.

PRESCREEN & OPT-OUT NOTICE: This "prescreened™ offer of [credit or insurance] is based on Information In your credit report
indicating that you meet certain criteria. This offar is not guaranteed if you do not meat our criteria [including providing acceptable
property as collateral]. If you do not want to receive prescreened offers of [credit or insurance] from this and othar companies,

call the consumer reparting agencies [or name of consumer reporling agency] toll-frea, [toll-free number); or write: [consumer
reporting agency name and mailing address).

Notice to Some Residents: e a smart kind of cradit card. Back n the last cenlury, wa saw how technology was changing the way. Back in the kast century,
we saw how technology was changing the way people do things. So we set cul to creste @ smart kind of credit card. Back in the last century, we 5aw haw
technology was changing the way, Back in the last century. So we set cut to areate a smart kind of credit card. Back in the last cantury, we saw how

technology was changing the way.

(b) Spanish language model notice—(1) Short notice.



0000 0000
00/06

J.S. NOMBRE

J.S. Nombre
1234 Calle Amistosa
Ciudad, ST 12345

Estimada Sefiora Nombre:

En el siglo pasado vimos come la tecnolegia estaba cambiando la manera en

que la gente hace las cosas. Asi que creamos una tarjeta de crédito
inteligente, vimes como la tecnolegia estaba cambiando la manera en que la
gente hace las cosas. En el siglo pasado vimos como la tecnologia estaba
cambiando la manera en que la gente hace las cosas. Asl que creamos una
tarjeta de crédito inteligente. Vimos come la tecnolegia estaba cambiando la
manera en que la gente hace las cosas,

Asi que creamos una tarjeta de crédito inteligente. Vimos como la tecnologia
estaba cambiando la manera en que la gente hace las cosas, En el siglo
pasado vimos como la tecnologia estaba cambiando la manera en que la
gente hace las cosas. Asi que creamos una tarjeta de crédito inteligente,
vimos como la tecnologfa estaba cambiando la manera en que la gente hace
las cosas.

Vimes como la tecnologia estaba cambiando la manera en que la gente hace
las cosas. En el siglo pasado vimos como la tecnologia estaba cambiando la
manera en que la gente hace las cosas. Asi que creamos una farjeta de
crédito inteligente, vimos como la tecnologia estaba cambiando la manera en
que la gente hace las cosas. En el siglo pasado vimos como la tecnologia
estaba cambiando la manera en que la gente hace las cosas

Asi gque creamos una larjeta de crédito inteligente. Vimos como la tecnologia
estaba cambiando la manera en que la gente hace las cosas. En el siglo
pasado vimes como la tecnologia estaba cambiando la manera en que la
gente hace las cosas. Asi que creamos una tarjeta de crédito inteligente.
Vimos como la tecnologia estaba cambiando la manera en que la gente hace
las cosas.

Sinceramente,

John W. Doe
Presidente, Compaitia

Aqui estan lineas crédito

PFOR 00 MON FIJO ABC

TRANSFERENCIA DE
BALANCE POR MESES

SIN CUOTAMENSUAL

PAGO ELECTRONICO
SEGURO

PROTECCION CONTRA
FRAUDE EN LINEA
GARANTIZADO

SU BALANCE PAGA SU
CUENTA

PROGRAMA DE
RECOMPENSAS SIN
CUENTA

Usted puede elegir no recibir mas “ofertas de [credito o seguro] pre-investigadas”
de esta y otras compaiiias llamando sin cargos al [nﬂmero sin cargo]. Ver la
NOTIFICACION DE PRE-INVESTIGACION Y EXCLUSION VOLUNTARIA al otro lado

de esta pagina [o en otro lugar] para mas informacién sobre ofertas pre-investigadas.

(2) Long notice.




En &l siglo pasado vimos como & z
inteligente, vimos como la lecnologia eslaba

’.:gshbau..‘
iando 1a

do la manara en que la gente hace las cosas. Asi que creamos una tarjela de crédito
en que la gente hace las cosas. En e siglo pasado wmoes como 1a tecnologla

En o sigh pasado vimos como &a
leligents, vimos como 1a
cambiando la manara en que 1a gm hace las cosas. Asl que creamos una aneta de arédilo inteligents. Vimos como la &
manera en que & genbs hace ks cosas. Asi que ceamos una tarjeta de crédito Intelgante. Vimos como la I

estaba camblando la manera en que la gente hace las cosas. Asl gue creamos una tageta de crédilo intelgente.

AQUI ESTAN
Projeccion Programa de Su Balance Sin Cuata P 4 Recomp Sin Cuota
Conlra Fraude Recompensas Paga Mensual Condra Fraude Sin Cuenta Mersual
En ol sigho Vimos como 18 En ol sigho Asi que creamos | En ef sigio Asl que cremos. | Vimos como
pasaco vimas logia estaba Jo vimos una tarjeta de pasado vimos I3 tecnologia
como la camblando la coma la crédilo como ks estaba
tacnologia manem en que la | lecnologl el tecnolegi cambiando
estaba gente hace las aslaba ostaba Ia manera
camblando 1a cosas. Vimos cambiando la cambiando la N que &
maners en que | Como B Manera on que manera en gue gante hace
la gente hace tecrwlogia estaba | fa genta hace las la gante hace las cosas.
las cosas. cambiando la cosas. En el las cosas
manera en que la | siglo pasado
qgente haca las vimes come a
cosds. gente hace las
cosas. Asi que
@emos.

1a gente hace las cosas.

Asi que creamos una taneta de crédito intefgente, vimos como & xia estabs
patado vimos como 1a

Vimes como la

estaba

gia estaba cambiando ls

estaba

gk estaba cambi

estaba i

coma |a tecnalog

manera en que 1a gente hace 1as cosas. Asi gue creamos una tarets de crédino inteligents, vimos come Ia g

qualagmhacobsm

Vimes como la

estaba bi

camblando la manera en que la gente hace kas cosas. Asi que creamos una aneta de crédito inteligenta, vimos como la
ka manera en que 13 gente hace las cosas. En o sigh pasado vimos como |a lec
Asi que creamos una tanela de u@dllo intaligente. Vimas como la

Diando la

en Gque fa gante hace las cosas. Asi que Creamos una tareta de crédio
en que la genle hacs lag cosas. En el sigho pasado vimas como i tecnoiogia estaba

gia estaba

logia estaba cambiando la

do la manera an gue ks gante hace 135 coeas, En ol 5iglo pasado vimos como la tac g
ostaba

on que ka gende hace 1as cosas, En al siglo
en que la gente hace tas cosas. Asi que creamos una tanfeta de crsdito inleligents.
la manera én que 1a gente hace las cosas. Asi gue aeamos una tangets de crédito intelgente. Vmos

estaba

do 18

estaba

Gia estaba
do ks

an que 1a genta hace las cosas. En ol sigl pasado vimos como |a lecnologia estaba

gla estaba

@n que la gente hacs 185 Cosas.
en que k3 gente hace las cosas. En el siglo

pasado vmos como ¥ estaba biando la mwshmnhhauhsmsas En of siglo pasado vimos como ka tecnclogia estaba
camblanco la manera en que a gente haoe las cosss.
TERMINOS ¥ CONDICIONA
En el siglo pasado vimos como & ia estaba la en que la gente haos las cosas. Asi que Creamas una taneta de aédito
inleligents, vimos coro la b -‘-emba biando la en que la gente hace las cosas. En el siglo pasado vinoe como |a lecnologia estabs

mmﬁomlanwamqnehgmhnlumm.kiquemmummdoueﬂmmlmm. Vimos como la

manera en que la gante hace las cosas.

Asl que creamos una tajets de crédito inteligente. Vimos como la i
pasado vwmos como estaba i

estaba

biando la

L
e

an que la gente hace 1as cosas. En el sigho
do 8 manera en qua ka gente hace las cosas. Asi que creamos una tarela de crédito intefigente, vimos

como la gla astaba do la e que 18 gente hace |as Cosas.
Vimos como la gla estaba do en que la gents hace las cosas. En el siglo pasado vimos como la tecnolegia estaba
manera en que 1a ganta hace 135 Cosas. Aslqmmmmaumbdecrédtolnuwh wimos como Ia gla estaba lando a

Ia gente hace las cosas. En el siglo pasado vimos coma la

estaba

Asl que creamos una taneta de arédito ineligents. Vimos como 1a 1

mmmh logla estaba iando ta manera en que la gente hace 135 cosas. Asi gue aeamos una ety de crédilo inleligente. Vimos
como la estabs do la on que la gente hace las cosas.

En el siglo pasado vimos como s gia estaba la on gue la geale hacs 188 C0888. ASi QUe CTRAMOS Una tareta de crédso
inteliganta, vimos coma la tecnologia estaba biando la @n que 1a gente hace las cosas. En & sigho pasado vimes como 13 tecnclogia estaba

cambiando la maners en que 1a gente hace las cosas. Asi que creamos una tarjeta de crédito Inteligente. Vimos como la tecnologia estaba cambiando |a
manera en que kb gente hace 195 cosas. Asl que creames una tarjeta de crédito intefgents, Vimos como la
Ia ganta hace kas cosas. En el siglo pasado vimos como &a b i

biando la

estaba

estaba

Jo ks manera en que ka ganta hace Ias cosas
on que la gente hacs las cosas. En el siglo

logla estaba
en gue la genta hace 1as c0sas. Asi Que Creamas una

tavjela g crédito intefigente. Vimos como ta tecnologis estaba cambiando la manera an qua la genle haoe las cosas. Vimos como 1a tecnoiogia estaba
cambiando la manera en que 15 gente hace las cosas. Vimos como la lecnologia estaba lando la en que la gente hace s cosas. Vimos como
Ila ala estaba b Ia an que la gente hace s cosas.

NOTIFICACION DE PRE-INVESTIGACION Y EXCLUSION VOLUNTARIA: Esta oferta de (ueono o uguvo] esta basada en informacion
contenida en su informe de crédito que | indica que usted cumple con cienos criterios [incl dicion de tener
propiedad bles como col 1]. Si usted no cumple con NUestros criterios, esta oferta no om garantinu Si usted no
dosoa recibir olms de [crédito o seguvo] pre-investigadas de ésta y otras compadias, llame a las ag ion del

idor [o & de la agencia de informacion del consumidor] sin cargos, [ndmero sin cargo]; © eecvlb. a: [nombre de la
agencia de informacién del consumidor y direccion de correo).

En el siglo pasado vimos como: |a logia estaba do ls on que la gente hace las cosas. Asi Gue cresmos uns larjets de crédito
ielgente. Vimos como ka logia estaba o la on gue B gente hace 185 €osas. Vimos como ia logia estaba b I
an que la gante hace las cosas. Vimos como Ia lcgla estaba wo & on que la gente hace las cosas. Vimos como ks leanologia estabs

cambiando 1a manera en que  gente hace kss cosss.

[70 FR 5033, Jan. 31, 2005]
Appendixes B—C to Part 698 [Reserved]

Appendix D to Part 698—Standardized form for requesting annual file disclosures.



REQUEST FOR FREE CREDIT REPORT
Note to Consumers:  You have the right to obtain a free copy of your credit report once
every [2 months (also known as an “annual file disclosure™), from each of the nationwide
consumer reporting agencies. Your report may contain information on where vou work
and live, the credit accounts that have been opened in your name, if vou've paid your
bills on time, and whether vou have been sued, arrested, or have filed tor bankruptey.
Businesses use this information in making decisions about whether to offer vou credit,
insurance. or emplovment, and on what terms.

Use thss fonm Lo request vour eredit report from any, or all, of the natonwide consumer reporting

apgencies
Fhe following mtormation 15 required to process yonr request:

Your Full Name:

Your City, State & Zip Code

Your Telephone Numbers (with arcacode): Day B
Lvening:

Your Social Scewnty number Your Date of Birth
Place a check next o each credit report vou want

I want 2 credit repont from cach of the natnanwide consumer reparming agencics
OR

I want 2 credit report (rom:
[name o nznanwide consumer reportin

[name of nationwide consurner reportis
[name ol nznanwide consumer reporting agency

Please check how you would hke to recaive vour report. (INote! becanse ef the need o accurately
wentily you before we send
methad to every consumer. We wall oy o honor your preterence |

[avadiable dehvery methad]

[avatlable delivery method’

[avadable delivery methad]

ou your credit report, we may not be able o offer every delivery

~ Check hereat, tor secunty piurposes, vor want vour copy ol yvour credit report 1o include
only the last four digits of vour Socral Sccurity number (SSNE rather than your entize SSN.

Far more mfarmation on ebtaming vour free credit report, visit [insert appropriate wehsite address),
call [insert appropriate wlephone number), or write 1 [insert appropoate address]

Mail thus form w
[msert appropriate address)

Your reportsh will be sentwithin 1S days elter we receive vour request.
Appendix E to Part 698—Summary of Consumer Identity Theft Rights

The prescribed form for this summary is a disclosure that is substantially similar to the
Commission's model summary with all information clearly and prominently displayed. A
summary should accurately reflect changes to those items that may change over time (such as



telephone numbers) to remain in compliance. Translations of this summary will be in compliance
with the Commission's prescribed model, provided that the translation is accurate and that it is
provided in a language used by the recipient consumer.

Para informacion en espanol, visite www. r.gov/idtheft o escribe a la FTC, Consumer
Response Center, Room 130-B, 600 Pennsylvania Avenue, N.W. Washington, D.C., 20580.

Remedying the Effects of Identity Theft
You are receiving this information because you have notified a consumer reporting
agency that you belicve that you are a victim of identity theft. Identity theft occurs when
someone uses your name, Social Security number, date of birth, or other identifying information,
without authority, to commit fraud. For example, someone may have committed identity theft by
using your personal information to open a credit card account or get a loan in your name. For

more information, visit www.consumer.gov/idtheft or write to: FTC, Consumer Response
Center, Room 130-B, 600 Pennsylvania Avenue, N.W. Washington, D.C., 20580.

The Fair Credit Reporting Act (FCRA) gives you specific nights when you are, or believe
that you are, the victim of identity theft. Here is a brief summary of the rights designed to help
you recover from identity theft.

1. You have the right to ask that nationwide consumer reporting agencies place “fraud
alerts” in your file to let potential creditors and others know that you may be a victim of
identity theft. A fraud alert can make it more difficult for someone to get credit in your
name because it tells creditors to follow certain procedures to protect you. It also may
delay your ability to obtain credit. You may place a fraud alert in your file by calling just
one of the three nationwide consumer reporting agencies. As soon as that agency
processes your fraud alert, it will notify the other two, which then also must place fraud

alerts in your file.

. Equifax: 1-800-XXX-XXXX; www equifax.com
. Experian: 1-800-XXX-XXXX; www.experian.com
. TransUnion: 1-800-XXX-XXXX; www.transunion,com

An initial fraud alert stays in your file for at least 90 days. An extended alert stays in your
file for seven years. To place either of these alerts, a consumer reporting agency will
require you to provide appropriate proof of your identity, which may include your Social
Security number. If you ask for an extended alert, you will have to provide an identity
theft report. An identity theft report includes a copy of a report you have filed with a
federal, state, or local law enforcement agency, and additional information a consumer
reporting agency may require you to submit, For more detailed information about the

identity theft report, visit www.consumer.gov/idtheft.

2. You have the right to free copies of the information in your file (your “file
disclosure”). An initial fraud alert entitles you to a copy of all the information in your
file at each of the three nationwide agencies, and an gxtended alert entitles you to two free
file disclosures in a 12-month period following the placing of the alert. These additional
disclosures may help you detect signs of fraud, for example, whether fraudulent accounts
have been opened in your name or whether someone has reported a change in your
address, Once a year, you also have the right to a free copy of the information in your file



at any consumer reporting agency, if you believe it has inaccurate information due to
fraud, such as identity theft. You also have the ability to obtain additional free file

disclosures under other provisions of the FCRA. See www.flc.gov/credit.

3. You have the right to obtain documents relating to fraudulent transactions made or
accounts opened using your personal information. A creditor or other business must
give you copies of applications and other business records relating to transactions and
accounts that resulted from the theft of your identity, if you ask for them in writing. A
business may ask you for proof of your identity, a police report, and an affidavit before
giving you the documents. It also may specify an address for you to send your request.
Under certain circumstances, a business can refuse to provide you with these documents,

See www.consumer.gov/idtheft.

4. You have the right to obtain information from a debt collector. If you ask, a debt
collector must provide you with certain information about the debt you believe was
incurred in your name by an identity thief — like the name of the creditor and the amount
of the debt.

5. If you believe information in your file results from identity theft, you have the right
to ask that a consumer reporting agency block that information from your file. An
identity thief may run up bills in your name and not pay them. Information about the
unpaid bills may appear on your consumer report. Should you decide to ask a consumer
reporting agency to block the reporting of this information, you must identify the
information to block, and provide the consumer reporting agency with proof of your
identity and a copy of your identity theft report. The consumer reporting agency can
refuse or cancel your request for a block if, for example, you don’t provide the necessary
documentation, or where the block results from an error or a material misrepresentation
of fact made by you. If the agency declines or rescinds the block, it must notify you.
Once a debt resulting from identity theft has been blocked, a person or business with
notice of the block may not sell, transfer, or place the debt for collection.

6. You also may prevent businesses from reporting information about you to consumer
reporting agencies if you believe the information is a result of identity theft. To do
s0, you must send your request to the address specified by the business that reports the
information to the consumer reporting agency. The business will expect you to identify
what information you do not want reported and to provide an identity theft report.

To learn more about identity theft and how to deal with its consequences, visit

www consumer.gov/idtheft, or write to the FTC. You may have additional rights under state law.
For more information, contact your local consumer protection agency or your state attorney

general,

In addition to the new rights and procedures to help consumers deal with the cffects of
identity theft, the FCRA has many other important consumer protections. They are described in

more detail at www, ftc gov/credit.
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Appendix F to Part 698—General Summary of Consumer Rights

The prescribed form for this summary is a disclosure that is substantially similar to the
Commission's model summary with all information clearly and prominently displayed. The list
of federal regulators that is included in the Commission's prescribed summary may be provided
separately so long as this is done in a clear and conspicuous way. A summary should accurately
reflect changes to those items that may change over time (e.g., dollar amounts, or telephone
numbers and addresses of federal agencies) to remain in compliance. Translations of this



summary will be in compliance with the Commission's prescribed model, provided that the
translation is accurate and that it is provided in a language used by the recipient consumer.

Para informacion en espanol, visite www.ftc.gov/credit o escribe a la FTC Consumer Response
Center, Room 130-A 600 Pennsylvania Ave. N.W., Washington, D.C. 20580.

A Summary of Your Rights Under the Fair Credit Reporting Act

The federal Fair Credit Reporting Act (FCRA) promotes the accuracy, faimess, and privacy of
information in the files of consumer reporting agencies. There are many types of consumer reporting
agencies, including credit burcaus and specialty agencies (such as agencies that sell information about
check writing histories, medical records, and rental history records). Here is a summary of your major
rights under the FCRA. For more information, including information about additional rights, go
to www.fte.gov/credit or write to: Consumer Response Center, Room 130-A, Federal Trade
Commission, 600 Pennsylvania Ave. N.W,, Washington, D.C. 20580.

. You must be told if information in your file has been used against you. Anyonc who uses a
credit report or another type of consumer report to deny your application for credit, insurance,
or employment — or to take another adverse action against you — must tell you, and must give
you the name, address, and phone number of the agency that provided the information.

. You have the right to know what is in your file. You may request and obtain all the
information about you in the files of a consumer reporting agency (your “file disclosure”). You
will be required to provide proper identification, which may include your Social Security
number. In many cases, the disclosure will be free. You are entitled to a free file disclosure if:

. a person has taken adverse action against you because of information in your credit
report;

. you are the victim of identify theft and place a fraud alert in your file;

. your file contains inaccurate information as a result of fraud;

. you are on public assistance;

. you are unemployed but expect to apply for employment within 60 days.

In addition, by September 2005 all consumers will be entitled to one free disclosure every 12
months upon request from each nationwide credit burcau and from nationwide specialty
consumer reporting agencies. See www. flc.gov/credit for additional information.

. You have the right to ask for a credit score. Credit scores are numerical summaries of your
credit-worthiness based on information from credit bureaus. You may request a credit score
from consumer reporting agencies that create scores or distribute scores used in residential real
property loans, but you will have to pay forit. In some mortgage transactions, you will receive
credit score information for free from the mortgage lender.

. You have the right to dispute incomplete or inaccurate information. If you identify
information in your file that is incomplete or inaccurate, and report it to the consumer reporting
agency, the agency must investigate unless your dispute is frivolous. See www.ftc.gov/credit
for an explanation of dispute procedures.

. Consumer reporting agencies must correct or delete inaccurate, incomplete, or
unverifiable information. Inaccurate, incomplete or unverifiable information must be
removed or corrected, usually within 30 days. However, a consumer reporting agency may
continue to report information it has verified as accurate,



Consumer reporting agencies may not report outdated negative information. In most
cases, a consumer reporting agency may not report negative information that is more than seven
years old, or bankruptcies that are more than 10 years old.

Access to your file is limited. A consumer reporting agency may provide information about
you only to people with a valid need - usually to consider an application with a creditor,
insurer, employer, landlord, or other business. The FCRA specifies those with a valid need for
access,

You must give your consent for reports to be provided to employers. A consumer
reporting agency may not give out information about you to your employer, or a potential
employer, without your written consent given to the employer. Written consent generally is not
required in the trucking industry. For more information, go to www.ftc.gov/credit.

You may limit “prescreened” offers of credit and insurance you get based on information
in your credit report. Unsolicited “prescreened” offers for credit and insurance must include
a toll-frec phone number you can call if you choose to remove your name and address from the
lists these offers are based on. You may opt-out with the nationwide credit burcaus at 1-800-
XXX-XXXX.

You may seek damages from violators. If a consumer reporting agency, or, in some cascs, a
user of consumer reports or a furnisher of information to a consumer reporting agency violates
the FCRA, you may be able to sue in state or federal court.

Identity theft victims and active duty military personnel have additional rights. For more
information, visit www,ftc,gov/credit.

States may enforce the FCRA, and many states have their own consumer reporting laws. In
some cases, you may have more rights under state law. For more information, contact your state
or local consumer protection agency or your state Attorney General. Federal enforcers are:

[TYPE OF BUSINESS: ONTACT:

Consumer raporting agencies, creditors and olhers not listed below

edaral Trade Commission. Consumer Response Center - FCRA
ashington, OC 20580  1-877-382-4357

Nagonal banks, fecdaral sranches/agences of foreign banks (word
MNational® or mSals “N.A" appear in or after bank’s nama)

Office of the Compirolier of the Curency
Complianca Maragemsnt, Mal Siop 6-6
Washinglon, DC 20219 800-613-6743

™ =

| banks, and

barks (excep

ederal Resarve Syslem
eral branchea/agencies of foreign banks)

ederal Resarva Board
ivison of Consumer & Community Affairs

IWash . DC 20551 202.452.3633
avings assocatons and ‘ederally charterad savings banks (word  JOffice of Thrift Supervision
Foderal® or initials *F_S.0." appear in federal institulion’s name) Consumer Complaints

Méashington, OC 20552 800-842-6929

ederal credil unions twords “Faderal Credit Union™ appear In Naticnal Credit Union Administration
stitution’s name) 1775 Duke Stest
Alexandra, VA 22314 7035194600
te-chartered banks thal are nol members of tha Federal Reserve [Faderal Deposil insurance Corporation

ym

IConsumer Reaponse Cenler, 2345 Grand Avenue, Suite 100
[Kansas City, Missowri 64108-2638  1-877-275-3342

Wir, surface, of rail Common camiers moulalod by formar Civl
Waronautics Soard or Inlerstate Cor

Dopamm of Tmnsportation , Ofice of Financial Managament
hington, DC 20580 202-366-1308

cvities subject to the Packers and Slockylu!l Act, 1921

Department of Agricullurs
OM%ce of Deguty Administrator - GIFSA

Washinglon, OC 20250  202-720-7051
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The prescribed form for this disclosure is a separate document that is substantially similar to the
Commission's model notice with all information clearly and prominently displayed. Consumer
reporting agencies may limit the disclosure to only those items that they know are relevant to the
furnisher that will receive the notice.



All furnishers subject to the Federal Trade Commission’s jurisdiction must comply with all applicable
regulations, including regulations promulgated after this notice was prescribed in 2004. Information
about applicable regulations currently in effect can be found at the Commission’s Web site,
www.fte.gov/credit. Furnishers who are not subject to the Commission’s jurisdiction should consult with
their regulators to find any relevant regulations.

NOTICE TO FURNISHERS OF INFORMATION:
OBLIGATIONS OF FURNISHERS UNDER THE FCRA

The federal Fair Credit Reporting Act (FCRA), 15 U.S.C. 1681-1681y, imposes

responsibilities on all persons who furnish information to consumer reporting agencies (CRAs).
These responsibilities are found in Section 623 of the FCRA, 15 U.S.C. 1681s-2. State law may
impose additional requiremnents on furnishers. All fumnishers of information to CRAs should
become familiar with the applicable laws and may want to consult with their counsel to ensure
that they are in compliance. The text of the FCRA is set forth in full at the Website of the
Federal Trade Commission (FTC): www.ftc govicredit. A list of the sections of the FCRA cross-
referenced to the ULS. Code is at the end of this document.

Section 623 imposes the following duties upon furnishers:

Accuracy Guidelines

The banking and credit union regulators and the FTC will promulgate guidelines and
regulations dealing with the accuracy of information provided to CRAs by furnishers. The
regulations and guidelines issued by the FTC will be available at www.fic. gov/credit when they
are issued. Section 623(c).

General Prohibition on Reporting Inaccurate Information

The FCRA prohibits information furnishers from providing information to a CRA that
they know or have reasonable cause to believe is inaccurate, However, the furnisher is not
subject to this general prohibition if it clearly and conspicuously specifies an address to which
consumers may write to notify the furnisher that certain information is inaccurate. Sections
623(a)(1WA) and (a)1)(C).

Duty to Correct and Update Information

If at any time a person who regularly and in the ordinary course of business furnishes

information to one or more CRAs determines that the information provided is not complete or
accurate, the fumnisher must promptly provide complete and accurate information to the CRA. In
addition, the furnisher must notify all CRAs that received the information of any corrections, and
must thereafter report only the complete and accurate information. Section 623(a)(2).



Duties After Notice of Dispute from Consumer

If a consumer notifies a furnisher, at an address specified for the furnisher for such
notices, that specific information is inaccurate, and the information is, in fact, inaccurate, the
fumisher must thereafter report the correct information to CRAs. Section 623(a)(1)(B).

If a consumer notifies & furnisher that the consumer disputes the completeness or
accuracy of any information reported by the furnisher, the furnisher may not subsequently report
that information to a CRA without providing notice of the dispute. Section 623(a)(3).

The federal banking and credit union regulators and the FT'C will issue regulations that
will identify when an information furnisher must investigate a dispute made directly to the
furnisher by a consumer. Once these regulations are issued, furnishers must comply with them
and complete an investigation within 30 days (or 45 days, if the consumer later provides relevant
additional information) unless the dispute is frivolous or irrelevant or comes from a “credit repair
organization.” The FTC regulations will be available at www.ftc.gov/credit. Section 623(a)(8).

Duties After Notice of Dispute from Consumer Reporting Agency

If a CRA notifies a furnisher that a consumer disputes the completeness or accuracy of
information provided by the furnisher, the furnisher has a duty to follow certain procedures. The
furnisher must:
. Conduct an investigation and review all relevant information provided by the
CRA, including information given to the CRA by the consumer. Sections
62 1)}(A) an 1)(B).

. Report the results to the CRA that referred the dispute, and, if the investigation
establishes that the information was, in fact, incomplete or inaccurate, report the
results to all CRAs to which the furnisher provided the information that compile

and maintain files on a nationwide basis. Section 623(b){(1)(C) and (b} 1)(D).

. Complete the above steps within 30 days from the date the CRA receives the
dispute (or 45 days, if the consumer later provides relevant additional information
to the CRA). Section 623(b)(2).

. Promptly modify or delete the information, or block its reporting. Section
623(b)(NE).

Duty to rt Voluntary Closi

If a consumer voluntarily closes a credit account, any person who regularly and in the
ordinary course of business furnishes information to one or more CRAs must report this fact
when it provides information to CRAs for the time period in which the account was closed.

Scction 623(a)(4).
Duty to Report Dates of Delinguencies

If a furnisher reports information concerning a delinquent account placed for collection,
charged to profit or loss, or subject to any similar action, the furnisher must, within 90 days after
reporting the information, provide the CRA with the month and the year of the commencement



of the delinquency that immediately preceded the action, so that the agency will know how long
to keep the information in the consumer’s file. Section 623(a)35).

Any person, such as a debt collector, that has acquired or is responsible for collecting
delinquent accounts and that reports information to CRAs may comply with the requirements of
Section 623(a)(5) (until there is a consumer dispute) by reporting the same delinquency date
previously reported by the creditor. If the creditor did not report this date, they may comply with
the FCRA by establishing reasonable procedures to obtain and report delinquency dates, or, if a
delinquency date cannot be reasonably obtained, by following reasonable procedures to ensure
that the date reported precedes the date when the account was placed for collection, charged to
profit or loss, or subjected to any similar action. Section 623(2)(5).

Duties of Financial Institutions When Reporting Negative Information

Financial institutions that furnish information to “nationwide" consumer reporting
agencies, as defined in Section 603(p), must notify consumers in writing if they may furnish or
have furnished negative information to a CRA. Scction 623(a)(7) The Federal Reserve Board
has prescribed model disclosures, 12 CFR Part 222, App. B.

Duties When Furnishing Medical Information

A fumnisher whose primary business is providing medical services, products, or devices
(and such furnisher’s agents or assignees) is a medical information furnisher for the purposes of
the FCRA and must notify all CRAs to which it reports of this fact. Section 623(a)}(9). This
notice will enable CRAs to comply with their duties under Section 604(g) when reporting
medical information.

Duties When ID Theft Occurs
All furnishers must have in place reasonable procedures to respond to notifications from

CRAs that information furnished is the result of identity thefl, and to prevent refumnishing the
information in the future. A furnisher may not fumish information that a consumer has identified
as resulting from identity theft unless the furnisher subsequently knows or is informed by the
consumer that the information is correct. Section 623(al}(6). If a furnisher learns that it has
furnished inaccurate information due to identity thefl, it must notify each consumer reporting
agency of the correct information and must thereafter report only complete and accurate
information. Section 623(a}(2). When any furnisher of information is notified pursuant to the
procedures set forth in Section 6058 that a debt has resulted from identity theft, the furnisher
may not sell, transfer, or place for collection the debt except in certain limited circumstances.

Section 615(£).

The FTC’s Web site, www.ftc.goy/credit, has more information about the FCRA, including
publications for businesses and the full text of the FCRA.



Citations for FCRA sections in the U.S. Code, 15 U.S.C. § 1681 et seq.:

Section 602 15U.8.C. 1681 Section 615 15US.C. 1681m
Section 603 15US.C. 1681a Section 616 15 U.S.C. 1681n
Section 604 15U.S.C. 1681b Section 617 15U.S.C. 16810
Section 605 15U.S.C. 1681c Section 618 1SUS.C. 1681p
Section 605A 15 US.C. 1681cA Section 619 ISUS.C. 1681q
Section 605B 15US.C. 1681cB Section 620 15 US.C. 1681r
Section 606 15 US.C. 1681d Section 621 15U.S.C. 1681s
Section 607 15US.C. 1681e Section 622 15 U.S.C. 1681s-1
Section 608 15US.C. 1681f Section 623 15US.C. 1681s-2
Scction 609 15US.C. 1681g Section 624 15 U.S.C. 1681t
Section 610 ISUS.C.1681h Section 625 15US.C. 1681u
Section 611 I1SUS.C. 1681i Section 626 15US.C. 1681v
Section 612 15 US.C. 1681 Section 627 ISUS.C. 1681w
Section 613 15US.C. 1681k Section 628 15US.C. 1681x
Section 614 15U.S.C. 16811 Section 629 IS5US.C. 168ly
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Appendix H to Part 698—Notice of User Responsibilities

The prescribed form for this disclosure is a separate document that is substantially similar to the
Commission's notice with all information clearly and prominently displayed. Consumer reporting
agencies may limit the disclosure to only those items that they know are relevant to the user that
will receive the notice.



All users subject to the Federal Trade Commission’s jurisdiction must comply with all
applicable regulations, including regulations promulgated after this notice was
prescribed in 2004. Information about applicable regulations currently in effect can be
found at the Commission’s Web site, www.ftc.gov/credit. Persons not subject to the
Commission’s jurisdiction should consult with their regulators to find any relevant
regulations.

NOTICE TO USERS OF CONSUMER REPORTS:
OBLIGATIONS OF USERS UNDER THE FCRA

The Fair Credit Reporting Act (FCRA),15 U.S.C. 1681-1681y, requires that this notice be
provided to inform users of consumer reports of their legal obligations. State law may impose
additional requirements. The text of the FCRA is set forth in full at the Federal Trade
Commission’s Website at www.fte. gov/credit. At the end of this document is a list of United
States Code citations for the FCRA. Other information about user duties is also available at the
Commission’s Web site, Users must consult the relevant provisions of the FCRA for details
about their obligations under the FCRA.

The first section of this summary sets forth the responsibilities imposed by the FCRA on
all users of consumer reports. The subsequent sections discuss the duties of users of reports that
contain specific types of information, or that are used for certain purposes, and the legal
consequences of violations. If you are a furnisher of information to a consumer reporting agency
(CRA), you have additional obligations and will receive a separate notice from the CRA
descnbing your duties as a furnisher.

1. OBLIGATIONS OF ALL USERS OF CONSUMER REPORTS

A. Users Must Have a Permissible Purpose

Congress has limited the use of consumer reports to protect consumers’ privacy. All users
must have a permissible purpose under the FCRA to obtain a consumer report. Section 604
contains a list of the permissible purposes under the law. These are:

. As ordered by a court or a federal grand jury subpoena. Section 604(a)(1)

. As instructed by the consumer in writing. Section 604(a)(2)

. For the extension of credit as a result of an application from a consumer, or the
review or collection of a consumer’s account. Section 604(a)(3NA)

. For employment purposes, including hiring and promotion decisions, where the

consumer has given written permission. Sections 604(a)(3)(B) and 604(b)




. For the underwriting of insurance as a result of an application from a consumer.
Section 604(a)(3)(C)
. When there is a legitimate business need, in connection with a business

transaction that is initiated by the consumer. Section 604(a)(3)(F)(i)

. To review a consumer's account to determine whether the consumer continues to
meect the terms of the account. Section 604(a)(3)(F)(ii)
. To determine a consumer's eligibility for a license or other benefit granted by a

governmental instrumentality required by law to consider an applicant's financial

responsibility or status. Section 604(a)(3)(D)

. For use by a potential investor or servicer, or current insurer, in a valuation or
assessment of the credit or prepayment risks associated with an existing credit
obligation. Section 604(a)3)(E)

. For use by state and local officials in connection with the determination of child
support payments, or modifications and enforcement thereof. Sections 604{a)(4)
and 604(a)(5)

In addition, creditors and insurers may obtain certain consumer report information for the
purpose of making “prescreened” unsolicited offers of credit or insurance. Section 604(c). The
particular obligations of users of "prescreened” information are described in Section VII below.

B. Users Must Provide Certifications

Section 604(f) prohibits any person from obtaining a consumer report from a consumer
reporting agency (CRA) unless the person has certified to the CRA the permissible purpose(s) for
which the report is being obtained and certifies that the report will not be used for any other

purpose.
C. Users Must Notify Consumers When Adverse Actions Are Taken

The term "adverse action” is defined very broadly by Section 603. "Adverse actions”
include all business, credit, and employment actions affecting consumers that can be considered
to have a negative impact as defined by Section 603(k) of the FCRA - such as denying or
canceling credit or insurance, or denying employment or promotion. No adverse action occurs in
a credit transaction where the creditor makes a counteroffer that is accepted by the consumer.



1. Adverse Actions Based on Information Obtained From a CRA

If a user takes any type of adverse action as defined by the FCRA that is based at lcast in
part on information contained in a consumer report, Section 615(a) requires the user to notify the
consumer. The notification may be done in writing, orally, or by clectronic means. It must
include the following:

. The name, address, and telephone number of the CRA (including a toll-free
telephone number, if it is & nationwide CRA) that provided the report.

. A statement that the CRA did not make the adverse decision and is not able to
explain why the decision was made.

. A statement setting forth the consumer’s right to obtain a free disclosure of the
consumer’s file from the CRA if the consumer makes a request within 60 days,

. A statement setting forth the consumer’s right to dispute directly with the CRA the
accuracy or completeness of any information provided by the CRA.

2. Adverse Actions Based on Information Obtained From Third Parties Who Are
Not Consumer Reporting Agencies

If a person denies (or increases the charge for) credit for personal, family, or household
purposes based either wholly or partly upon information from a person other than a CRA, and the
information is the type of consumer information covered by the FCRA, Section 615(b)(1)
requires that the user clearly and accurately disclose to the consumer his or her right to be told
the nature of the information that was relied upon if the consumer makes a written request within
60 days of notification. The user must provide the disclosure within a reasonable period of time
following the consumer's written request.

3. Adverse Actions Based on Information Obtained From Affiliates

If a person takes an adverse action involving insurance, employment, or a credit
transaction initiated by the consumer, based on information of the type covered by the FCRA,
and this information was obtained from an entity affiliated with the user of the information by
common ownership or control, Section 615(b)(2) requires the user to notify the consumer of the
adverse action, The notice must inform the consumer that he or she may obtain a disclosure of
the nature of the information relied upon by making a written request within 60 days of receiving
the adverse action notice. If the consumer makes such a request, the user must disclose the
nature of the information not later than 30 days after receiving the request. If consumer report
information is shared among affiliates and then used for an adverse action, the user must make an
adverse action disclosure as set forth in LC.1 above.,



D. Us W nd Acti ] Alerts are

Files

When a consumer has placed a fraud alert, including one relating to identity theft, or an
active duty military alert with a nationwide consumer reporting agency as defined in Section
603(p) and resellers, Section 605A(h) imposes limitations on users of reports obtained from the
consumer reporting agency in certain circumstances, including the establishment of a new credit
plan and the issuance of additional credit cards. For initial fraud alerts and active duty alerts, the
user must have reasonable policies and procedures in place to form a belief that the user knows
the identity of the applicant or contact the consumer at a telephone number specified by the
consumer; in the case of extended fraud alerts, the user must contact the consumer in accordance
with the contact information provided in the consumer’s alert.

E. ave Ob ns W N o

Section 605(h) requires nationwide CRAs, as defined in Section 603(p), to notify users
that request reports when the address for a consumer provided by the user in requesting the report
is substantially different from the addresses in the consumer’s file. When this occurs, users must
comply with regulations specifying the procedures to be followed, which will be issued by the
Federal Trade Commission and the banking and credit union regulators. The Federal Trade
Commission’s regulations will be available at www. fic.gov/credit.

F. Users Have Obligations When Disposing of Records

Section 628 requires that all users of consumer report information have in place
procedures to properly dispose of records containing this information. The Federal Trade
Commission, the Securitics and Exchange Commission, and the banking and credit union
regulators have issued regulations covering disposal. The Federal Trade Commission’s
regulations may be found at www. fic.gov/credit.

II. CREDITORS MUST MAKE ADDITIONAL DISCLOSURES

If a person uses a consumer report in connection with an application for, or a grant,
extension, or provision of, credit to a consumer on material terms that are materially less
favorable than the most favorable terms available to a substantial proportion of consumers from
or through that person, based in whole or in part on a consumer report, the person must provide a
risk-based pricing notice to the consumer in accordance with regulations to be jointly prescribed
by the Federal Trade Commission and the Federal Reserve Board.

Section 609(g) requires a disclosure by all persons that make or arrange loans secured by
residential real property (one to four units) and that use credit scores. These persons must



provide credit scores and other information about credit scores to applicants, including the
disclosure set forth in Section 609(g)(1)¥D) (“Notice to the Home Loan Applicant”).

11I. OBLIGATIONS OF USERS WHEN CONSUMER REPORTS ARE OBTAINED FOR
EMPLOYMENT PURPOSES

A. Employment Other Than in the Trucking Industry

If information from a CRA is used for employment purposes, the user has specific dutics,
which are set forth in Section 604(b) of the FCRA. The user must:

. Make a clear and conspicuous written disclosure to the consumer before the report
is obtained, in a document that consists solely of the disclosure, that a consumer
report may be obtained.

. Obtain from the consumer prior written authorization. Authorization to access
reports during the term of employment may be obtained at the time of
employment.

. Certify to the CRA that the above steps have been followed, that the information
being obtained will not be used in violation of any federal or state equal
opportunity law or regulation, and that, if any adverse action is to be taken based
on the consumer report, a copy of the report and a summary of the consumer’s
rights will be provided to the consumer.

. Before taking an adverse action, the user must provide a copy of the report to the
consumer as well as the summary of consumer’s rights. (The user should receive
this summary from the CRA.) A Scction 615(a) adverse action notice should be
sent after the adverse action is taken.

An adverse action notice also is required in employment situations if credit information
(other than transactions and experience data) obtained from an affiliate is used to deny
employment. Section 615(b)(2)

The procedures for investigative consumer reports and employee misconduct
investigations are set forth below.

B. Employment in the Trucking Industry

Special rules apply for truck drivers where the only interaction between the consumer and
the potential employer is by mail, telephone, or computer. In this case, the consumer may
provide consent orally or electronically, and an adverse action may be made orally, in writing, or
electronically. The consumer may obtain a copy of any report relied upon by the trucking



company by contacting the company.

1IV. OBLIGATIONS WHEN INVESTIGATIVE CONSUMER REPORTS ARE USED

Investigative consumer reports are a special type of consumer report in which information
about a consumer's character, general reputation, personal characteristics, and mode of living is
obtained through perscnal interviews by an entity or person that is a consumer reporting agency.
Consumers who are the subjects of such reports are given special rights under the FCRA. Ifa
user intends to obtain an investigative consumer report, Section 606 requires the following:

The user must disclose to the consumer that an investigative consumer report may
be obtained. This must be done in a written disclosure that is mailed, or otherwise
delivered, to the consumer at some time before or not later than three days after
the date on which the report was first requested. The disclosure must include a
statement informing the consumer of his or her right to request additional
disclosures of the nature and scope of the investigation as described below, and
the summary of consumer rights required by Section 609 of the FCRA. (The
summary of consumer rights will be provided by the CRA that conducts the
investigation.)

The user must certify to the CRA that the disclosures set forth above have been
made and that the user will make the disclosure described below.

Upon the written request of a consumer made within a reasonable period of time
after the disclosures required above, the user must make a complete disclosure of
the nature and scope of the investigation. This must be made in a written
statement that is mailed, or otherwise delivered, to the consumer no later than five
days after the date on which the request was received from the consumer or the
report was first requested, whichever is later in time.

V. SPECIAL PROCEDURES FOR EMPLOYEE INVESTIGATIONS

Section 603(x) provides special procedures for investigations of suspected misconduct by
an employee or for compliance with Federal, state or local laws and regulations or the rules of a
self-regulatory organization, and compliance with written policies of the employer. These
investigations are not treated as consumer reports 5o long as the employer or its agent complies
with the procedures set forth in Section 603(x), and a summary describing the nature and scope
of the inquiry is made to the employee if an adverse action is taken based on the investigation.

VL. OBLIGATIONS OF USERS OF MEDICAL INFORMATION

Section 604(g) limits the use of medical information obtained from consumer reporting
agencies (other than payment information that appears in a coded form that does not identify the



medical provider). If the information is to be used for an insurance transaction, the consumer
must give consent to the user of the report or the information must be coded. If the report is to be
used for cmployment purposes - or in connection with a credit transaction (except as provided in
regulations issued by the banking and credit union regulators) — the consumer must provide
specific written consent and the medical information must be relevant. Any user who receives
medical information shall not disclose the information to any other person (except where
necessary to carry out the purpose for which the information was disclosed, or as permitted by
statute, regulation, or order).

VII. OBLIGATIONS OF USERS OF "PRESCREENED" LISTS

The FCRA permits creditors and insurers to obtain limited consumer report information
for use in connection with unsolicited offers of credit or insurance under certain circumstances.
Sections 603(1), 604(c), 604(e), and 615(d) This practice is known as "prescreening” and
typically involves obtaining from a CRA a list of consumers who meet certain preestablished
criteria. If any person intends to use prescreened lists, that person must (1) before the offer is
made, establish the criteria that will be relied upon to make the offer and to grant credit or
insurance, and (2) maintain such criteria on file for a three-year period beginning on the date on
which the offer is made to each consumer. In addition, any user must provide with cach written
solicitation a clear and conspicuous statement that:

. Information contained in a consumer’s CRA file was used in connection with the
transaction.

. The consumer received the offer because he or she satisfied the criteria for credit
worthiness or insurability used to screen for the offer.

. Credit or insurance may not be extended if, after the consumer responds, it is
determined that the consumer does not meet the criteria used for screening or any
applicable criteria bearing on credit worthiness or insurability, or the consumer
does not furnish required collateral.

. The consumer may prohibit the use of information in his or her file in connection
with future prescreencd offers of credit or insurance by contacting the notification
system established by the CRA that provided the report. The statement must
include the address and toll-free telephone number of the appropriate notification
system.

In addition, once the Federal Trade Commission by rule has established the format, type
size, and manner of the disclosure required by Section 615(d), users must be in compliance with
the rule. The FTC's regulations will be at www.fic.gov/credit



VIII. OBLIGATIONS OF RESELLERS

A. Disclosure and Certification Requirements
Section 607(e) requires any person who obtains a consumer report for resale to take the

following steps:
. Disclose the identity of the end-user to the source CRA.

Identify to the source CRA each permissible purpose for which the report will be
furnished to the end-user.

. Establish and follow reasonable procedures to ensure that reports are resold only
for permissible purposes, including procedures to obtain:
(1) the identity of all end-users;
(2) certifications from all users of each purpose for which reports will be used;
and
(3) certifications that reports will not be used for any purpose other than the
purpose(s) specified to the reseller. Resellers must make reasonable efforts to
verify this information before selling the report.

B. Reinvestigations by Resellers

Under Section 611(f), if a consumer disputes the accuracy or completeness of
information in a report prepared by a reseller, the reseller must determine whether this is a
result of an action or omission on its part and, if so, correct or delete the information. Ifnot,
the reseller must send the dispute to the source CRA for reinvestigation. When any CRA
notifies the reseller of the results of an investigation, the reseller must immediately convey
the information to the consumer.

C. Fraud Alerts and Resellers

Section 605A(f) requires resellers who receive fraud alerts or active duty alerts from
another consumer reporting agency to include these in their reports,

IX. LIABILITY FOR VIOLATIONS OF THE FCRA

Failure to comply with the FCRA can result in state government or federal

government enforcement actions, as well as private lawsuits. Sections 616, 617, and 621. In
addition, any person who knowingly and willfully obtains a consumer report under false

pretenses may face criminal prosecution. Section 619.



The FTC’s Web site, www.ftc,gov/credit, has more information about the FCRA
including publications for businesses and the full text of the FCRA.

Citations for FCRA sections in the U.S. Code, 15 U.S.C. § 1681 et seq.:

Section 602 15U.S.C. 1681

Section 603 15US.C. 1681a
Section 604 15U.S.C. 1681b
Section 605 ISUS.C. 1681¢c

Section 605A I5US.C. 1681cA
Section 605B 15U.8.C. 1681cB

Section 606 15 U.S.C. 1681d
Section 607 15U.S.C. 1681¢
Section 608 15 US.C. 1681f
Section 609 I5US.C. 1681g
Section 610 15U.S.C. 1681h
Section 611 15US.C. 1681i
Section 612 15 U.S.C. 1681
Section 613 15U.8.C. 1681k
Section 614 I15US.C. 16811
Section 615 15 U.S.C. 1681m
Section 616 15U.S.C. 1681n
Section 617 15US.C. 16810
Section 618 15US.C. 1681p
Section 619 I5US.C. 1681q
Section 620 15US.C. 168Ir
Section 621 15U.S.C. 1681s
Section 622 15 U.S.C. 1681s-1
Section 623 15U.S.C. 1681s-2
Section 624 15 U.S.C. 1681t
Section 625 15U.S.C. 1681u
Section 626 15US.C. 1681v
Section 627 15U.S.C. 1681w
Section 628 15US.C. 1681x
Section 629 ISUS.C. 1681y
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